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SUBCHAPTER C—EXPORT PROGRAMS

PART 1485—COOPERATIVE AGREE-
MENTS FOR THE DEVELOPMENT
OF FOREIGN MARKETS FOR AG-
RICULTURAL COMMODITIES

Subpart A [Reserved]

Subpart B—Market Access Program
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AUTHORITY: 7 U.S.C. 5623, 5662–5664 and sec.
1302, Pub. L. 103–66, 107 Stat. 330.

SOURCE: 60 FR 6363, Feb. 1, 1995, unless
otherwise noted.

EDITORIAL NOTE: Nomenclature changes to
part 1485 appear at 61 FR 58780, Nov. 19, 1996.

Subpart A [Reserved]

Subpart B—Market Access
Program

§ 1485.10 General purpose and scope.
(a) This subpart sets forth the poli-

cies underlying the Commodity Credit
Corporation’s (CCC) operation of the
Market Access Program (MAP), and a
subcomponent of that program, the Ex-
port Incentive Program/Market Access
Program (EIP/MAP). It also establishes
the general terms and conditions appli-
cable to MAP and EIP/MAP agree-
ments.

(b) Under the MAP, CCC enters into
agreements with nonprofit trade orga-
nizations to share the costs of certain
overseas marketing and promotion ac-
tivities that are intended to develop,

maintain or expand commercial export
markets for U.S. agricultural commod-
ities and products. MAP participants
may receive assistance for either ge-
neric or brand promotion activities.
EIP/MAP participants are U.S. com-
mercial entities that receive assistance
for brand promotion activities.

(c) The MAP and EIP/MAP generally
operate on a reimbursement basis, and
CCC may, at its option, provide such
reimbursement either in cash or in CCC
commodity certificates.

(d) CCC’s policy is to ensure that ben-
efits generated by MAP and EIP/MAP
agreements are broadly available
throughout the relevant agricultural
sector and no one entity gains an
undue advantage. The MAP and EIP/
MAP are administered by personnel of
the Foreign Agricultural Service.

§ 1485.11 Definitions.
For purposes of this subpart the fol-

lowing definitions apply:
(a) Activity—a specific market devel-

opment effort undertaken by a partici-
pant.

(b) Activity plan—a document which
details a participant’s proposed activi-
ties and budget. (‘‘Activity Plan’’ is
used in lieu of the term ‘‘Marketing
Plan’’ to avoid administrative confu-
sion with plans submitted under the
Cooperator Foreign Market Develop-
ment Program.)

(c) Administrator—the Administrator,
FAS, USDA, or designee.

(d) Agricultural commodity—an agri-
cultural commodity, food, feed, fiber,
wood, livestock or insect, and any
product thereof; and fish harvested
from a U.S. aquaculture farm, or har-
vested by a vessel as defined in title 46,
United States Code, in waters that are
not waters (including the territorial
sea) of a foreign country.

(e) APAR—activity plan amendment
request.

(f) Attache/Counselor—the FAS em-
ployee representing USDA interests in
the foreign country in which pro-
motional activities are conducted.

(g) Brand promotion—an activity that
involves the exclusive or predominant
use of a single company name or
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logo(s) or brand name(s) of a single
company.

(h) CCC—the Commodity Credit Cor-
poration.

(i) Contribution—the cost-share ex-
penditure made by a participant in sup-
port of an approved activity.

(j) Demonstration projects—activities
involving the erection or construction
of a structure or facility or the instal-
lation of equipment.

(k) Deputy Administrator—the Deputy
Administrator, Commodity and Mar-
keting Programs, FAS, USDA, or des-
ignee.

(l) Division Director—the director of a
commodity division, Commodity and
Marketing Programs, FAS, USDA.

(m) EIP/MAP—the Export Incentive
Program/Market Access Program.

(n) EIP/MAP participant—a U.S. com-
mercial entity which has entered into
an EIP/MAP agreement with CCC.

(o) Eligible commodity—the agricul-
tural commodity that is represented by
an applicant.

(p) Exported commodity—an agricul-
tural commodity that is sold to buyers
in, or is donated to, a foreign country.

(q) FAS—Foreign Agricultural Serv-
ice, USDA.

(r) Foreign third party—a foreign en-
tity that assists, in accordance with an
approved activity plan, in promoting
the export of a U.S. agricultural com-
modity.

(s) Generic promotion—a promotion
that is not a brand promotion.

(t) Market—a country in which an ac-
tivity is conducted.

(u) MAP—the Market Access Pro-
gram.

(v) MAP participant—an entity which
has entered into an MAP agreement
with CCC.

(w) Participant—a entity which has
entered into an agreement with CCC.

(x) Promoted commodity—an agricul-
tural commodity whose sale is the in-
tended result of a promotion activity.

(y) Sales team—a group of individuals
engaged in an approved activity in-
tended to result in specific sales.

(z) Small-sized entity—a U.S. commer-
cial entity which meets the small busi-
ness size standards published at 13 CFR
part 121, Small Business Size Regula-
tions.

(aa) SRTG—an association of State
Departments of Agriculture referred to
as State Regional Trade Group(s).

(bb) STRE—sales and trade relations
expenditures.

(cc) Supergrade—a salary level des-
ignation that is applicable to certain
non-U.S. employees who direct partici-
pants’ overseas offices.

(dd) Trade team—a group of individ-
uals engaged in an approved activity
intended to promote the interests of an
entire agricultural sector rather than
to result in specific sales by any of its
members.

(ee) Unfair trade practice—an act, pol-
icy, or practice of a foreign govern-
ment that:

(1) violates, is inconsistent with, or
otherwise denies benefits to the United
States under, any trade agreement to
which the United States is a party; or

(2) is unjustifiable, unreasonable, or
discriminatory and burdens or restricts
United States commerce.

(ff) U.S. commercial entity—an agricul-
tural cooperative, producer association
authorized by 7 U.S.C. 291, or for-profit
firm located and doing business in the
United States, and engaged in the ex-
port or sale of an agricultural commod-
ity.

(gg) U.S. industry contribution—the
expenditure made by the U.S industry
in support of an approved activity.

(hh) USDA—the United States De-
partment of Agriculture.

[60 FR 6363, Feb. 1, 1995; 61 FR 32644, June 25,
1996; 61 FR 58780, Nov. 19, 1996]

§ 1485.12 Participation Eligibility.
(a) To participate in the MAP, an en-

tity:
(1) Shall be:
(i) A nonprofit U.S agricultural trade

organization;
(ii) A nonprofit state regional trade

group;
(iii) A U.S. agricultural cooperative;

or
(iv) A State agency; and
(2) Shall contribute:
(i) In the case of generic promotion,

at least 10 percent of the value of re-
sources provided by CCC for such ge-
neric promotion; or

(ii) In the case of brand promotion, at
least 50 percent of the total cost of
such brand promotions.
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